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Lynn Nesmith's
newest book opens
the doors to 22
spectacular homes
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This year’s ‘Best Of
the Emerald Coast’
ballot is inside!
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“ CONSIGNMENT SHOPS
IS FASHIONABLE,

N\ AFFORDABLE AND FUN
' BY ZANDRA WOLFGRAM
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hank goodness for the woman'’s curse,” jokes Fort Walton Beach
shop owner Tara Wesley, who says her resale business concept
called The Closet Swap hinges on a woman’s prerogative to buy
clothing, shoes and accessories thinking she'll wear them when, in
fact, mAny never do.
Over her lifetime, sccording to the United Kingdom's Daly Mail newspaper, 2 woman
spends 25,184 hours and 53 minutes shopping - approximately three years. While the Amcr-
ican Research Group sayy resale shoppers doa't fit into any particular demographic prolile type, it
reports that 33 percent of all Americans will shop at a "second hand” store in any given year,

The resale industry claims to be one of the fastest growing retail segments, NARTS, the Natsonal
Association of Resale Professionals, reports a 7 percent annual growth in sew stores over the past two
years, bringing to 300,000 the number of resale consignment and thrift shops across the U.S. that are
ringing up 0 3 multi-billion dollar industry.

With women making 85 percent of all annual brand purchases — oquating to $5 trillion dollars or
half the U.S. GDP (groas domestic product) — resale shop owners may be happily thinking, "We
may need 2 bigger bag,* And the good rews for shoppers? Shopping reportedly burns 48,000 calo
ries @ year, so at beast you are assured
to look fetching in all of your nearly
new fab finds,

NARTS cliims the resale industry
is one of the few “recession prool™ seg-
ments of retailing. In a 2010 member-
ship survey, the association reported a
12.7 percent growth spurt in resale sales
for 2009, while the U.S. Department of
Commerce showed 2 downward trend
in reeail sales of 7.3 percent. Yet, irond
cally, despite the drop in sales, the retail
prices passed on to consumen remain
as stiff a5 a brand new Ralph Lauren
buttoa down

According 1o Marsha Chouinard, di
rector of retail for Sandestia Golf and
Beach Resoet for the past 23 years, the
retzil markup on women's apparel can
be $4 percent or mote, *Brands that are bot can ask even mare because they are in demand.” she says,
adding that buyers will pay even higher markups for off-brand styles. “Right now | am secing a lot of
knockoff lines 3t market that have the Jook of a trendy shop sech 2 Forever 21 for cheap prces. They
are known as “ready ships’ that you can order today and get rext week, which retailers can mark up
three times as much as what they pay for them.”

Shoppers don't want to burn through their hard eamed cash or look frampy even if the economy
is in & dump. So, many savvy fashionistas slong the Emerald Coast ook 10 resale and consignment
boutiques to line their closet with fashion forward styles — but without the designer price tags

Consignrest shops operate under a sales system in which the consigner gets paid an agreed upon
percentage of the item’s price when the store makes a sale, Resale shops gererally pay consigning
clieats up froat in cash or in store eredit.

60 it uly 9011 EMERALDCOASTMAGAZNG COM
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All -\\l-l\i_;.’ ment, resale n,'lrrl‘- sell near
lv new items at a discount that ranges
from 30 percent to 75 percent below the
retail cost, And with price tags still hang

ing from some merchandise, the bu

can
snag 2 brand new item at 2 huge savings
The stores are obviously 2 At with loca!

| — - | N PR— -
bargasn hunters, as Jocal resale and con

signment SBops olten turn over thelr 1a-
ventory in a matter of weeks, if not days
Whether you are going for a particular
look, ar simply find the savings too attrac
tive to pass uh, there are “1(’!”‘, of fash
onable options av atlable in the area 1o sust

any '.'vui)'_\‘l, taste and style

IS HIPTO BE GREEN 3

Wesley. 37, says she had no due about what

she wanted to do ftor a biving when she
gradusted Florida State University, But
she was certain about ane thing: "I couldn'
sit still Jong enough o have a desk wb, so
| took !h“.':: out of the CQUAtIOn ar i came
up with service and reul estate.™ Her first
pobn inclodad working o 2 makeud a1t
and in 2 hair saloa. Once children came
along, she wanted 1o be certain her rime
away from them was spent on something
'.}n' x.'\"?llllff':_\‘ Joved

She sct up the first ireration of The
Closet Swap with a college friend in Des
tin six vears ago. In 2009 she decided 10 go
w0 and redocated her stofe 10 downtown
Fart Walton Beach, where she als makes
ber bome with her busband and reo kids
\, SIYS 1T WS A .“-‘C‘! busiress |f-'|j"."‘,,1 .1
couldn't imagine my store anywhere clse
I'he sense of community i fantusi We're
0 group of merchants that 1-'.“‘,' care about
what we do” she sayx,

One thing Wesley cares l"'!‘lvl_\ ghout s

operating a “green” store, “When I apened

my store. | drove my contractors autty be

csuse | inse

)
Ko 1o b !c\,\,q-’ Y!‘;-u

ic, she says. 3
Vige ¥y ards and Habitue tor Hunsanity for
materials for the historic 1933 space, She
left all of the beams exposed and dropped
the old cast iron sorinkler svstern down
tnr\\'.'?ing the papes inlo ¢ 7!-1"471{ racks. “1
f {
recycle and compest, | try to make sy foot
1" o

orint extremely small, ¢ says. 1 think

now mote than ever its trendy 1o do thar
\'n .'- J ll‘\“-‘ tv.'t"_“ " z"n’-r- ense -

\‘\"‘.\

shopping experience, [n addition to offer

5 shop embellishes the -,-px\'.:

ing a kds' plavroom and hosting sty
¥ t 4

tics, where she makes experts available to
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y» her customers with everything from
) advice 10 hair trends, she contends
long the E

n the '_l'n,.:

N 0 1ems

in this Closet? Wesley cays

] . ‘ v
designer denim iv her shops number one
e Jf;tl she O OteA tWO Large :;\L; ton
As for fashion trends, Wes) vayys dresses
are a sure bet, “We sell 1 1ot of cute, comiy
casual dresses paired with fip Hlops or b
Dresses 1 are versatile and com-

fortable thar don’t have 3

are popular.”

A "FASHIONABLE' FAMILY AFFAIR

g 10 more than 400 desiy

n 1,000 consigners

pieces, $Nocs, o % AN accesio 1cs t‘.‘l"n
‘.\(t‘l \ Y a4 13 2 resale treasure trove
()\\!‘.C‘I! anG opet sed by 26
Courtney Hood, the Miramar B h shop
named for Hood's 3-year-old daughter has
been & | 5 woe 2009, Relatn
ncew 1o 3 nment soene, ll"k'.
proud her store e : the 'R«\t (" the
Emerald Coast™ award in its second year
Ol opration
Ava '
L F N :l od s "-‘:, Susan '(""n".‘, manag
& i consignment furniture store under the
name ’.‘l.” Lonnects o Ha ,}-t_nl»
CY are bhogung the oncept of “chus
ng~ like shops will attract ¢
pers than having separate locations
It appears to be working for Pegay
Schwepne customer from Freeport
She boughv L ) ."\Yu!r(l.‘
from Ava's At
and though
she docsn’t usually buy reszle appared, oa
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SHANGRI-LA
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what they had. Though she didn’t find anything on
this trip, she wid her passion for “vintage jewelry
bracelets™ will likely bring her back again.

For Heod, who eamned an apparel merchandising
degree from the University of Auburm in 2006, try-
ing on the role of shop owner was 3 comfortable
some of the Juicy Couture tracksuits she sells. *T've
always wanted to run & retail stoce,” she says. "My
mather and 1 started with the furniture and thought
there wis a need with the clothing, It worked out
perfectly. | love ie”

And it shows. Hoods shop became so popular
with Jocals and visitors that they were able to add
two full-time employees and expand the store 10 in
clude the retail space next store, doubling their floor
space.

For muny retailers, the cconomy has demanded
belt tightening, but not for this chic shop, "1 think
this & 1 good business for a slow economy, We have
low everheud costs, so it has not had a negative effect
on us,” Hood confides.

One of the benefits of being in the resale busi-
ness is the tight-kait community. Hood knows many
of the ather shop owners and says they are friendly
with one another. “It’s like antiquing when people
RO into a consignment shop. If you don't have some-
thing no one is reluctant to offer a referral. We all
want the customer to be happy,” she says

Tracey Sharp, 2 44-year.old from Panama City
Beach certainly is. She and her busband heard
about the shop from a friend and decided to stop
and check it out on their way 10 2 Bluegrass concert

EMIRALDCOASTMATGATINGE COM

in Crestview. Though she only began shopping re
sale a few months ago, she docun’t plan on stopping
anytime soon. "1 used to be a Caché-White- House-
Black-Markee-kind-of-girl, but now T am trying to
watch what | spend. I still get great styles, but at
much better prices,” she says as she takics 4 strap
less sundress and two tops into the changing room
Sharp spent $100 on her last resale purchase and
got three pair of jeans and three tops. *1 wied o
spend that on just ane pair of jeans,”

WEARABLE ART

Denise Embler, 51, and Kay Filson, 48, call them
selves “vintage toul sisters” The two frends, who
are self-proclaimed “hippies at beart,” have owned
and operated Shangn La, 31 vintage boutique in
downtown Fort Walton Beach for three years.

Like many of the one-of-a-kind frocks she sells,
Embler'’s passion for vintage dates way back. After
shopping the hip, funky shops in Philadelphia with
her mother in 1976, Embler was enthralled. *The
more [ looked at the quality of the fabric, the atten
tion to detuils and the uniquencss of the picce, I was
hooked!” she says

Filson credits her grandmother's dress-up closet
2 the place where she “learned to appreciate vintage
as o seriows arnt form.”

The 3,000 aquare-foot shop, which the pair says
customens describe 2 “cool, beantiful and uoique,”
is home to more than 1,000 vintage picces that date
back to the 19205, Unlike "big city” vintage bou
tiques, prices are kept affordable, so they are acces-
sible to everyone.

Shangri-La attructs 2 variety of shoppers, from
those looking for 2 costume rental to the “collector”
who considers vintage “wearable ant™ and displays
framed vintage wear in their homes. Still, Embler
realizes vintage 't everyone’s cup of tea. *Not
everyone is into vintage, which is OK because au-
thentic vintage pieces are onc-of -a-kind and when
it's gome, it's gone,” she Lunents

Crazy for coutere and bold prints, Filson is always
on the Jookout for great finds. “Wherever we travel,
we are on the hunt,” she says, The shopping due has
been collecting for years and considers a great find
to be 2 successful “rescuc.”’

For many, much of the attraction of Shangri
Lz is novelry. Customers of this boutique can bind
quality, unique pieces that are ro longer produced
"Our motto is One of 2 Kind: Just Like You," Em
bler says.

In addition to vintage clothes, the shop sclls funky,
mod furnitere and local art, "We are 2 candy store
for the creative person who can look az a piece and
see the possibilities,” says Embler, For these hippie
chicks, being “green” by operuting a resale shop is
a natural lifestyle. “You can't get any greener than

vintage, except naked.” she joles. 0
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